
The Dibb/Simkin Market Status Audit – As Applied to a B2B Company 
The aims of this brief questionnaire are to identify the key issues in your sector, to unearth opportunities, threats, 
challenges and ultimately to agree key actions. The intention is also to identify under-performance and possible 
reasons for this. In addition, the hope is to reveal some common themes across the sectors in our business and ensure 
our planned activities reflect market conditions.  
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DibThank you for completing this audit.  b & Simkin Marketing Essentials (971408011508) © Cengage Learning. All rights reserved. 
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Note: XXXXXXXX = the identity of the organisation conducting the Dibb/Simkin Market Status Audit. The proforma when used for real contains space for responses. 

Sources: this audit and review process is based on material from Sally Dibb, Lyndon Simkin and John Bradley, The Marketing Planning Workbook (London: Thomson), and 
Sally Dibb and Lyndon Simkin, The Market Segmentation Workbook (London: Thomson). 
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