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Related Links 
 
 
Part 1  
www.1chinastar.com
 
www.brandchannel.com
www.britishchambers.org.uk
www.businessweek.com
www.thebodyshop.co.uk
 
www.cadbury.co.uk/
www.carlsburg.com
www.china.org
www.chinaci.net
www.chinasportswear.net
www.cia.gov/cia/publications/factbook
http://cometawireless.com
 
www.ita.doc.gov/tradestats
http://www.drmartens.com/
www.divinechocolate.com/
 
www.economist.com
www.europa.eu.int
 
www.fishermansfriend.com/
http://www.iflexsolutions.com/iflex/solutions/FlexcubeLandingPage.aspx
www.foreign-trade.com
 
www.gap.com
www.gbrands.com
www.globalexchange.org
www.globalstrategies.com
www.goldmansachs.com
www.goodyear.com
www.greenpeace.org
www.gruma.com
 
http://www.havocscope.com
www.heineken.com
 
www.imf.org
http://www.imf.org
 
www.kickstart.org
www.kuapakokoogh.com
 

http://www.1chinastar.com/
http://www.brandchannel.com/
http://www.britishchambers.org.uk/
http://www.businessweek.com/
http://www.thebodyshop.co.uk/
http://www.cadbury.co.uk/
http://www.carlsburg.com/
http://www.chinaci.net/
http://www.chinasportswear.net/
http://www.cia.gov/cia/publications/factbook
http://cometawireless.com/
http://www.ita.doc.gov/tradestats
http://www.drmartens.com/
http://www.divinechocolate.com/
http://www.economist.com/
http://www.europa.eu.int/
http://www.fishermansfriend.com/
http://www.iflexsolutions.com/iflex/solutions/FlexcubeLandingPage.aspx
http://www.foreign-trade.com/
http://www.gap.com/
http://www.gbrands.com/
http://www.globalexchange.org/
http://www.globalstrategies.com/
http://www.goldmansachs.com/
http://www.goodyear.com/
http://www.greenpeace.org/
http://www.gruma.com/
http://www.havocscope.com/
http://www.heineken.com/
http://www.imf.org/
http://www.imf.org/
http://www.kickstart.org/
http://www.kuapakokoogh.com/


www.li-ning.com.cn/
 
www.made-in-china.com  
www.marksandspencer.com
 
http://news.ft.com/home/uk/
 
www.oecd.org
 
www.pg.com
www.pwcglobal.com
 
www.rompa.com
 
 www.skoda-auto.com/
 
www.uktradeinvest.gov.uk
www.un.org
www.unilever.com
 
www.worldbank.com
www.worldbank.org/
www.wto.org
 
 
Part 2  
www.abb.com/
www.airbus.com
www.alibab.com
www.apple.com
www.anheuser-busch.com
www.arcelormittal.com
 
www.beatsonclark.co.uk/
www.budvar.cz
www.businessweek.com
www.businessmonitor.com/Risk
 
www.chana-sa.co.za
www.chrysler.com
www.colgate.com
 
www.daimler.com
www.danone.com
www.debeers.com
 
www.dyson.co.uk
 
www.ebac.com
www.embraer.com
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http://www.fairtrade.org.uk/
www.fiat.com
www.ft.com/markets/emerging
 
www.gm.com
www.gillette.com/
www.gmodelo.com
 
www.hawpar.com
www.HSBC.com
 
www.ibm.com
http://ifcblog.ifc.org/emergingmarketsifc
www.itochu.co.jp
www.lego.com
www.lenovo.com
 
www.li-ning.com.cn/
www.lge.com
 
www.MadeInChina.com
www.mcdonalds.com/ 
www.mercedes-benz.com
www.mitsubishi.com
www.mitsui.com
www.motorola.com
 
www.nestle.com/
www.nokia.com/
 
www.oasishongkong.com
www.oecd.org/dataoecd
 
www.p&g.com
 
www.renault.com/
www.ryanair.com
 
www.sabmiller.com
www.sagasport.com/
www.savethechildren.org.uk
www.seekingalpha.com
www.southwest.com
www.sumimoto-vn.com
 
www.tata.com
www.telegraph.co.uk
www.toyota.com
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www.unilever.com/
 
www.vsgroup.com
www.virgin.com
 
http://en.wahaha.com.cn/aboutus/today/
www.whirlpool.com/
www.wipro.com
 
www.flyzoom.com
 
 
Part 3  
www.aberdeenshire.gov.uk/
www.alibaba.com
www.anheuser-busch.com
 
www.baesystems.com/
www.beta-automotive.com/
 
www.carlsburg.com
www.carrefour.com/
www.china.alibaba.com, 
www.cisco.com/
www.coca-cola.com/
www.costco.com
 
www.dell.com/
www.Digg.com
 
www.ebay.com/
 
www.google.com
 
www.hitwise.co.uk
 
www.i-level.com
www.ibm.com
www.ikea.com/
 
www.levi.co.uk
 
www.marconi.com/
www.microsoft.com
 
www.ogilvy.com/
www.omegawatches.com/
 
www.pepsi.com/
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www.rbs.co.uk/
 
www.sabmiller.com
 
www.tesco.com/
www.toyota.com
 
www.unilever.com/
 
www.wpp.com/
 
www.xbox.com/
 
www.SearchMarketing.Yahoo.co.uk
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