
CHAPTER ONE 
 

MARKETING 
COMMUNICATIONS: 
PAST AND PRESENT 

 
 
LEARNING OBJECTIVES 
 
Having completed this chapter you should be able to: 
 

• Understand the reasons behind the growth of marketing communications 

• Be aware of the main developments in the marketing communications 

industry 

• Have a general understanding of marketing communication’s tools and their 

part in an integrated campaign 

• Recognize the part played by different media in the communications process 

 


