
CHAPTER SIX 

 
UNDERSTANDING 
MARKETING RESEARCH 
 
LEARNING OBJECTIVES 
 
Having completed this chapter you should be able to: 

• Understand the marketing research process and the factors which determine 

its importance 

• Distinguish between secondary and primary data collection, probability and 

non-probability sampling 

• methods and quantitative and qualitative research techniques 

• Recognize the distinction between testing and research and the various 

testing methods in the communications industry 

 


