CHAPTER SEVEN

TARGET MARKETING

LEARNING OBJECTIVES

Having completed this chapter you should be able to:
¢ Understand why segmentation, targeting and positioning are seen as
fundamental to marketing
e Explain the major ways in which a market can be segmented
o Describe ways in which a segment might be targeted
o Recognize the place of loyalty in the target marketing process
¢ Understand the concepts behind positioning and repositioning in target

markets



