
CHAPTER EIGHT 

 
CAMPAIGN TACTICS 
AND MANAGEMENT 

 
LEARNING OBJECTIVES 
 
Having completed this chapter you should be able to: 

• Understand the fundamental aspects of campaign planning 

• Recognize the constituent parts of the creative brief 

• Understand the characteristics of communications media 

• Comprehend the value and usage of reach, frequency and gross ratings 

points 

• Be familiar with various scheduling patterns 


