
CHAPTER TWELVE 
 

SPONSORSHIP AND 
PRODUCT PLACEMENT 
 
LEARNING OBJECTIVES 
 
Having completed this chapter you should be able to: 
 

• Understand the place of sponsorship in the marketing communications mix 

• Recognize the reasons behind sponsorship’s growth in recent decades 

• Discuss the theory underpinning sponsorship 

• Determine the various sponsorship types and the factors which make them 

viable 

• Discuss the advantages and disadvantages of sponsorship 


