
CHAPTER FIFTEEN 

 
INTEGRATED 
MARKETING 
COMMUNICATIONS 

 
LEARNING OBJECTIVES 
 
Having completed this chapter you should be able to: 
 

• Describe the concepts behind integrated marketing communications (IMC) 

• Understand the market, industry and media drivers that have promoted 

integrated marketing communications 

• Recognize the problems associated with integrated marketing 

communications implementation 

• Assess the potential advantages and disadvantages of integrated marketing 

communications 


