
CHAPTER SIXTEEN 
 

INTERNAL MARKETING 
 
LEARNING OBJECTIVES 
 
Having completed this chapter you should be able to: 
 

• Understand the reasons why organizations are putting more resources into 

internal marketing 

• Describe the concepts that are involved with internal marketing 

• Discuss ways in which internal marketing can be implemented 

• Assess the potential benefits of an effective internal marketing programme 

 


