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MARKETING 
CHANNELS AND  
BUSINESS-TO-BUSINESS 
COMMUNICATIONS 

 
LEARNING OBJECTIVES 
 
Having completed this chapter you should be able to: 
 

• Understand the characteristics of business-to-business (B2B) 

communications 

• Recognize the similarities and differences between business-to-business and 

consumer communications 

• Understand the reason for supplier partnerships 

 
 


