
CHAPTER TWENTY 

 
GLOBAL MARKETING 
COMMUNICATIONS 
 
LEARNING OBJECTIVES 
 
Having completed this chapter you should be able to: 
 

• Understand the features and communications patterns of international, 

multinational, global and transnational companies 

• Be aware of the strategic arguments regarding standardization and local 

adaptation 

• Comprehend the effect that international branding has had on the 

communications industry 

 


