
CHAPTER TWENTY-ONE 

 
THE CHANGING 
FACE OF MARKETING 
COMMUNICATIONS 

 
LEARNING OBJECTIVES 
 
Having completed this chapter you should be able to: 
 

• Recognize the potential areas of change in marketing communications. 

• Be aware of potential technological developments and begin to question the 

outcome of such advancements 

• Understand the reasons behind potential changes in communication 

• agency structures 


