Chapter 5 - Assessing Potential Markets: The Cultural Environment
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http://www.delta.com/

Etienne Aigner
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http://www.geert-hofstede.com/
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http://www.library.cornell.edu/johnson/library/fag/market

research.html

Marubeni http://www.marubeni.com/company/index.html
McDonald http://www.mcdonalds.com/corp.html
Melodiya http://www.melodiya.ua/

Merlin-Gerin http://www.merlingerin.com/

Monsanto http://www.monsanto.com/

Nestlé http://www.nestle.com/

Pirelli http://www.pirelli.com/en 42/

Poiray http://www.poiray.com/

Procter & Gamble

http://www.pg.com/

Siemens http://www.siemens.com/

Tomen http://www.tomen.co.jp/aboute/index.html
Unilever http://www.unilever.com/company/ourcompany/
VAI http://www.vai.at/
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